
 

 

 

 

 

 

A MARKETER’S GUIDE TO ALLEGO

“Sales knowledge 
transfer should not be a 
one-way street; use the 
tribal knowledge within 
sales to create 
alignment... 
There must be an open 
communication channel 
between Marketing and 
the regional sales teams 
so information can flow 
in both directions.”

- SiriusDecisions

- 
  

 

 

 

 
 

 

Explore further at allego.com ©  Allego Software  ® Allego is a registered trademark  
of Allego Software www.allego.com  | 781.400.5671  | salesinquiry@allego.com

Marketers typically face the difficult challenge of keeping up with a 
fast-changing industry while making sure that their sales force is always 
current.  The way things have always been done doesn’t cut it anymore, but 
how do marketers with limited resources ensure that Sales is up-to-date?

With Allego, Marketing and Sales are always on the same page.  Allego was 
built to help salespeople always deliver the right message at the right time.  
With Allego’s easy-to-create content, intuitive access from virtually any device, 
and collaborative feedback functionality, informing the field--and getting 
critical feedback from them--has never been easier.

Whether it’s product launches, regulatory updates, or other changes, Allego 
helps you stay in control.  For example:

Update the field quickly with agile content from subject-matter experts 
(SMEs) and other stakeholders.  SMEs can quickly provide updates that 
reps can access using intuitive mobile apps or their computers, and then 
reps can interact with SMEs and each other to answer questions and 
share ideas.
Share new content with the field, providing sales playbooks and tools to 
instruct reps on the use of  collateral, competitive positioning, how to 
present pitch decks, and more.  You can even work with your sales training 
and enablement team to administer video certifications for sales pitches.
Receive up-to-date sales feedback about the effectiveness of messaging 
and sales collateral, competitive updates, and new objectivions.  Reps can 
record content directly from their smartphones, letting you know what 
happens in specific deals, sharing win/loss analysis, and offering 
suggestions to help you improve your messaging. 
Share engaging video content for sales and marketing efforts. Whether 
it's customer testimonial or follow-up sales messages, Allego makes it 
easy for reps to access and share external-use video content with 
customers and prospects--increasing engagement levels and tracking 
effectiveness.
Measure content engagement to determine effectiveness.  By 
understanding which content is accessed--or not--you have a better 
understanding of what works best and how to improve the results of 
future efforts.   

Allego helps customers win deals by enabling sales teams to deliver 
consistent messaging, access key resources, engage buyers, rapidly adopt 
best practices, coach and practice more frequently, and collaborate more 
effectively.


